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Apple’s iOS has been largely 
safe from malware attacks. 

That is, until researchers 
recently found malware within 

the App Store. Of course, 
Apple has already taken care  

of the “XCodeGhost” threat, 
but the effects are still widely 
unknown. 
 

One of the reasons that Apple 
has managed to protect iOS 

and the App Store from threats 
for so long has been the strict 

review process that all of their 
apps undergo. Even minor 
changes can take weeks and 

external downloads are 
complicated. Android has 

suffered many malware attacks 
because of their unofficial app 

repositories, and because Apple 
does not follow this protocol,  
they have been spared. 

 
Although Apple is unsure of 

how XCodeGhost evaded the 
review process, they do know 

that it got in via a modified 
version of Apple’s XCode 

development software to       
the Baldu file sharing   

network. The infected     
version was downloaded by 

many Chinese developers     
and was unknowingly used     
to develop apps that made  

their way to the App Store.  
 

Over 50 apps were reported 

infected, some of the most  
popular ones being CamCard 

Scanner, WeChat and WinZip. 
 

XCodeGhost should not be   
taken lightly. Once it has   

made its way into your device, 
it gives its creators direct  

access to things like the 
device’s UUID, system 
language, country and network 

type. The command server   
can then issue fake commands 

that can be used to phish 
passwords or load URL’s     

that could potentially allow   
for further damage.  

Apple has already notified the 
affected developers and their   

apps have been rebuilt without   
the malware. Users will be  

able to uninstall the affected 
apps and then reinstall the 

malware-free versions that    
are now in the App Store.  

 

If you have questions about       
the apps that were affected, or 

how to remove malware from 
your iOS devices, please 
contact us at (410) 884-0225. 
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The Amazon Echo:  

Like Siri For Your Home 
 

It’s not Rosie the Robot, but 

your first voice request to 

Amazon’s new Echo moves 

you one step closer to living 

like the Jetsons… Think of it as 

a plugged-in version of Apple’s 

Siri or Microsoft’s Cortana. 
 

This “smart” speaker in a     

9¼ x 3¼-inch cylinder can 

order products, turn off lights, 

set a timer, look up and give 

you sports scores, read you a 

book from Audible and more.  

You might even get it to tell 

you terrible jokes…  
 

It won’t replace a high-end 

stereo, but its sound quality 

compares with any Bluetooth 

speaker, and it can fill a     

good-sized room in your 

home. Bottom line: Echo offers 

hands-free, at-home audio 

access to just about anything 

on the web, with better sound 

than a smartphone or tablet. 
 

All in all, it can make your life 

easier. And maybe just a little 

more fun.  
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Six Things That Google Knows About You 
 

Have you ever visited a shopping site followed by a news site and found that most    
of the ads you see are from that shopping site? That did not happen by accident. 
Google has been tracking your activities and using the data it collects to make     
money. 
 

If you are a Google user, here are six things that   
Google knows about you: 
 

1. Your Account Details. Google knows        

your name, phone number, and all the           
other information you provided when           
you signed up for a Google account. 

2. Your Usage of Google's Tools. Google pro-
vides users with many tools, including a word 
processor, web browser, and contact list. The tech giant keeps track of 
how you use these tools. This means that it knows how many documents 
you have in Google Docs, how many bookmarks you have in Chrome and 
what they are, and how many people you have in your contact list. 

3. Your Gmail Inbox Contents. If you have a Gmail account, Google 

knows how many messages are in your inbox. It also scans your messages 
for keywords. It uses this information to tailor the ads and search results   
it shows you. 

4. Your Searches. Besides tracking your web browsing activity, Google 
keeps tabs on your web search history. This is one of the main ways in 
which it develops an advertising profile about you. By knowing what     
you are searching for, Google can determine what types of products      
and services you are likely to buy. 

5. The Videos You Watch. Google owns YouTube, so it is able to track 

your activity on that site as well. The information about your YouTube 
activity is used for advertising purposes. 

6. Your Location. It is likely that Google knows where you live. It might 
even know where you are located right this minute. If you have used 
Google Maps to get directions from your home to somewhere, Google 
knows where you live based on that information and your IP address.      
If you have an Android phone and have not disabled the Google Location 
History feature, Google knows where you are located right this minute. 
Location tracking lets the company offer you geographically specific     
results when you search for something. 

 

Team Building Event 
 

Some members of the XPERTECHS Team get social after hours  
while touring the Union Craft Brewery in Baltimore!    



 

Passion Is Power 
 

A few months ago I had the pleasure of working with Germania Insurance   
at their annual sales conference. The night before, at dinner, I was fortunate 
to sit at the table with Matt Sodolak. I use the word “fortunate” because I 
was about to witness what I would best describe as TRUE PASSION for 
your profession.  
 

I asked a question of Matt that I have asked 
countless times, “How do you like being in 
the insurance business?”  His response 
surprised me. Without any hesitation he 
said, “I love it. It’s my job for life.”  
 

In all my years of interviewing people, I 
have never had anyone say, “This is my   
job for life.” The passion, sincerity and conviction in his voice just         
knocked me over. He sat forward in his chair and followed his statement 
with, “I love helping people, and I get to do it every day.”   
 

There was NO DOUBT in my mind the passion Matt felt for his job, career 
and the company he worked for. I felt that anyone who had Matt as their 
agent was so fortunate. He never mentioned commissions … he talked the 
whole time about protecting his clients and how people counted on him to 
make sure they had the proper coverage in case something disastrous 
happened. 
 

Unfortunately, something disastrous did happen; Texas has been slammed 
this year with enormous floods destroying millions of dollars in property and 
causing havoc to people’s lives. I heard from Matt last week and he shared    
a quick story about one of the people who works in their claims department. 
She said,  
 

"Being in the insurance business, all of our customers’  
problems become our problems and we have to be here  
to help them through it… that’s why they do business  
with us and that’s what keeps our lights on; you gotta  
love it or you are at the wrong place!" 

 

It doesn’t surprise me that anyone who works with Matt would also have  
a passion for their job; he would attract other people who would want to  
do, help and care for others.  
 

Maybe the one thing that is keeping your career from taking off … is that        
you aren’t looking at it as a career; it is simply a job to you; and your    
customers, associates, managers and boss can sense that.  
 

Robert Stevenson, Author & Speaker 

 

 

 

 

 

 

 

HMC’s New Render Farm 
 

XPERTECHS is currently 

implementing a new render  
farm environment with the   

help of BOXX Technologies     

at HMC Incorporated, in 
Columbia, MD.   
 

XPERTECHS  has completely 
redesigned the current rendering 
environment at HMC to allow 

for a more cost-effective, highly 
functional and more scalable 

process. The solution provides   
a separate Render network 
utilizing a 12-core renderBOXX 

R10700 as the cornerstone for 
the Render Farm, allowing the 

daily network traffic to be 
independent from the Rendering 
process. This allows for normal 

business activity to be main-
tained and unaffected while 
multiple rendering jobs are being 

processed in a timely manner.  
 

Looking for new or improved 

Rendering solutions – contact 

XPERTECHS today! 

 

 

 

 

 

 

 
 

Congratulations to our August  

Starbucks Gift Card Winner,  
Carla Pullen from  
Celeste Hart Interior 
Architecture & Design, Inc. 
 

If you are a current XperCARE 

customer, and would like an 

opportunity to be entered into    

our monthly drawing for a $25 

Starbucks gift card, start filling 

out the survey you receive each 

time your support ticket is closed. 

We perform the drawing at the 

close-of-business on the last day 

of each month.  

 

 
 

 
 
 

XPERTECHS has retained its Microsoft GOLD competency as a          
Midmarket Solution Provider for our extensive experience and skills          
in this area. Our Microsoft competency places us in the top 5 percent         
of Microsoft partners for our expertise. XPERTECHS is committed           
to staying deeply informed about the latest Microsoft products and         
technologies so we can create innovative solutions to give our clients           
a competitive advantage. 



 

 

On A Side Note…  

Could Your Laptop  

Battery Revolutionize  

The Way We Drive? 

 

 

 

 
 

 

 

 

 

If you like hot cars and green 

tech, you may have started 

hankering for a Tesla as far  

back as 2008… 
 

Yet, aside from cool looks and 

speed, did you know the simple 

design edge that’s putting Tesla 

in the spotlight?  
 

Other car builders, like Nissan, 

GM and even Mercedes, have 

electric cars on the road. But  

they all use costly, high-tech 

lithium ion batteries.  
 

Tesla, on the other hand, simply 

uses the type of batteries you 

have in your laptop – thousands 

of them… 
  
With over a billion of these cells 

made every year, their design  

and pricing is driven by the same 

fierce competition that drives the 

consumer market. 
 

And if Tesla Motors can put a  

car on the road with enough 

battery life, they may just 

revolutionize the way we drive – 

like Henry Ford’s Model T did 

over a century ago. 

 

Are You Using Social Media To Market Your Business? 
Here’s Why You’re Likely To Be Wasting  
Time And Money On False Marketing Metrics 

 

John Wanamaker is famous for saying, “Half of the money I spend on  
advertising is wasted; the trouble is, I don’t know which half!” With an  
ever-growing number of sophisticated online tracking tools, you’d think  
that wasting advertising dollars would be a thing of the past. But, in fact,  
companies are wasting just as much (if not more!) on online media and  
advertising due to a number of factors, but mostly because they’re  
confusing activity with results. 
 

In business, the only thing we can take to the bank is money – checks, credit  
card payments, cash and any other forms of monetary deposits. Leading  
indicators to revenue, as we all know, are paying clients (orders, contracts,     
sales) and actual leads from qualified, genuinely interested prospects.  
However, much of the social media marketing I see is a heck of a lot of  
activity metrics (clicks, followers, open rates of e-mail, visitors to a site, etc.)  
that cannot be directly tied to generating a qualified lead, much less cash in  
the bank; so, unless someone can directly show me how an increase in  
Twitter followers turns into more profit for a company, I’m not impressed.  
In fact, I believe management of all the social media sites ends up taking an  
enormous amount of time away from more productive lead generation and  
marketing activities and opens the door for customer service and PR failures.  
 

For example, if you have a Facebook fan page, you now need to monitor it  
daily – even hourly – for negative client com-
ments, which are now public for the world to   
see, unfiltered and out of context, instead of a   
client simply e-mailing you their complaint,  
where it can be addressed privately. Further,    
clients will assume they can message and/or    
post their requests to your Facebook page         
instead of going through the proper channels;       
if you fail to address their request in a timely  
manner because it didn’t go through your          
normal process of handling such requests, you’ve 
just created a customer service failure that is open for the public to see.  
 

To be clear, I’m not suggesting that you should shut down all social media sites 
and marketing; there are situations where it’s a very smart and strategic part of a 
business strategy. But, as my mother would say, “Don’t jump off a cliff just      
because everyone else is.” Be sure that whatever you’re doing online in social    
media can be measured and quantified to tie in to key sales, service and growth 
goals you have for your organization, and do not accept “getting our name out 
there” as a sufficient result for your marketing efforts.  

 
 

Office 2016 Released 
 

In March, Microsoft announced a preview for Office 2016. Recently they have 
spent time tweaking and improving the system, and the rollout officially began 
on September 22nd. If you have a volume licensing agreement, you will be able 
to download the new system beginning October 1st. 
 

Users will also be happy to know that Microsoft  
has maintained compatibility with existing Office 
customization by not making changes to the exten-
sibility model for macros or add-ins. If you've been 
evaluating the preview, you would have seen that 
most of the tools and processes for managing and 
deploying Office 365 ProPlus (15.x) versions are 
very consistent with Office 2016. 
 

Feel free to contact us with any questions about  

rolling out Office 2016 for your business! 


