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Cloud computing is a concept 
that could save your business 

quite a bit of money on software, 
hardware, upgrades and services. 
   

Instead of purchasing hardware 
and software for your office,  

you can use cloud computing to 
put your programs on a highly 

secure “super server” online.   
All you need is an Internet 

connection to your office and 
you’re in business. 
 

There’s a good chance that 
MOST of the software 

applications you use every day 
are now “software as a service” 

applications. In other words,  
you don’t have to install them  
on your server or PC – you 

simply access the software as a 
pay-as-you-go model for only the 

licenses, space and features you 
use. This gives you the ability to 

access highly sophisticated 
software and functionality at a 
fraction of the cost – or even    

for free – and without long-term 
commitments.  
 

For example, Google is a 
massive, free cloud application 

– the power required to search 
billions of web sites and 

content in seconds and deliver 
the relevant results to your 

screen far exceeds the capacity 
of your PC. Facebook is 
another free cloud application 

that allows you to post pictures 
and connect with your friends 

in real time without having to 
install any software on your 

computer. Of course, there are 
also applications such as 
Salesforce, Constant Contact, 

SurveyMonkey, etc., that you 
pay to use. 
 

It is quickly becoming un-
necessary for some businesses 

to purchase and maintain an  
on-site server. Now companies 

can host one or more of their 
applications, data, e-mail and 

other functions “in the cloud.” 
That simply means it’s stored  

off-site in a highly secure, high-
availability “utility” company 
that has far more power and 

resources than you could ever 
logically have on-site as a small 

business. And with devices 
getting cheaper and Internet 

connectivity exploding, cloud 
computing is suddenly a very 

smart, viable option for small 
business owners.  

 

 IS CLOUD COMPUTING 

A GOOD FIT FOR 

YOUR COMPANY? 

What The Heck Is Cloud Computing? 
(And Why You Should Care) 

 4 WAYS TO USE 

LINKEDIN TO         

GENERATE  MORE 

CLIENTS 

 SEE WHAT’S NEW: 

GOOGLE GLASS 



Get More Free Tips, Tools, and Services at our Website: WWW.XPERTECHS.COM   

 

Shiny New Gadget 

Of  The Month: 
 

PhoneSoap Touch  

Screen Polish 
 

 
 
 
 
 
 
 
 
 

All this touch-screen technology 
is convenient, but it’s also messy. 
Not to mention a little unsanitary 
when devices are shared amongst 
others. If only there was a way to 
keep your screen clean and 
bacteria-free… Lucky for you, 
now there is. 
 

Introducing the anti-fingerprint 
PhoneSoap Touch Screen Polish. 
This is a premium, all-natural, 
antibacterial polish specially 
formulated to kill bacteria and 
help prevent fingerprints and 
smudges on smart phone and 
tablet touch screens. 
 

Now you can clean, sanitize and 
share your device without worry 
or smudges!  
 

Get yours at: www.SkyMall.com  

 

 

 

 

 

4 Ways To Use LinkedIn To Generate  

More Appointments And Clients 
 

LinkedIn is one of the best social media sites for 
generating QUALITY leads and new clients. Although 
it may not deliver a flood of business, if you’re going to 
spend time on social media, you’ll want to put your 
focus on LinkedIn, especially if you’re selling business-
to-business services. Here are four ways to use 
LinkedIn: 
 
1) Linkedin Ads (www.linkedin.com/ads). These are a 
lot like the ads you see on Facebook running down the right column. It IS 
passive advertising, which means prospects aren’t necessarily SEARCHING 
for your services as they do on Google, but the quality of a prospect going 
there is much, much better. To maximize your results: 
 

 Target your ads to your specific prospects. Job title, location, company   
size and industry are some of the selections you can use for targeting      
WHO your ad displays to. 

 Test different headlines and offers. Always split-test at least two ads at        
a time, varying the headline, image and the offer. Try changing LinkedIn ads 
every two weeks, eliminating the lowest-performing ads with a new test. 
Believe it or not, the headline “Killer IT Sales Videos” has been a top-
performing headline for almost a year now. Results and not opinions are 
what matter.  

 Drive visitors to a landing page on your web site, not just your home page. 
You should have a specific landing page for LinkedIn visitors so you can 
track results back to the source. It can be a landing page with the offer     
from your ad OR a replica of your home page, if that’s appropriate. 

 
2) Join LinkedIn groups. Participation in discussion groups is a great way to 
get involved in a niche. Post when you have something of value to add, not 
just a sales pitch, focusing on building your credibility with the other members 
of the group.  
 
3) Get Referrals. Look up your clients on LinkedIn and see who THEY are 
connected to – then ask them to make an introduction. Make sure to connect 
with all of your clients, warm prospects and business friends on LinkedIn to 
increase your 1st- and 2nd-degree connections and give you yet another way 
to communicate with them. 
 
4) Build or scrub your list. Depending on your LinkedIn member level, you 
can search within groups, by industry, location, job function, seniority level, 
company size, interests and more. If you’re not a premium paid member on 
LinkedIn, then your search parameters are going to be somewhat limited, but 
you can use LinkedIn to better prepare for the telemarketing calls you are 
already making. Some companies have all their employees listed, giving you a 
snapshot of other key influencers in the organization who you may want to 
include in your marketing efforts (like the IT manager, office manager, etc.). 
 
Like anything else, LinkedIn can be a huge distraction if you’re not using it 
with a goal and a focus. Use the above strategies to enhance your marketing 
and, when possible, see where you can systematize and delegate these tasks to 
someone else in your company to better leverage your time as the CEO. 
 

And you need to be receptive to what it suggests you do. 
 

http://www.SkyMall.com


 

 

Free Report Download 
 

If You Are Considering 

Cloud Computing For 

Your Company, Don’t—

Until You Read This … 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

If  you are considering cloud 
computing or Office 365 to save 
money and simplify IT, it is 
extremely important that you 
get and read this special report,       

“5 Critical Facts Every 

Business Owner Must Know 

Before Moving Their Network 

To The Cloud.” 
 

This report will discuss in 
simple, non-technical terms the 
pros and cons of cloud 
computing, data security, how 
to choose a cloud provider as 
well as 3 little known facts that 
most IT consultants don’t know 
or won’t tell you about cloud 
computing that could end up 
causing you MORE problems 
and costing you more money 

than you anticipated. Even if 

you aren’t ready to move to the 

cloud yet, this report will give 

you the right information and 
questions to ask when the time 
comes. 
 

Download your free copy today at: 

www.XPERTECHS.com/reports 

 
 

 

 

 

WWW.XPERTECHS.COM   

 

A Note From Michael’s Desk … 

 

Well, spring is finally here and what a blessing for all. 
Spring brings freshness to the air, warmer days, flowers 
and trees blooming, and an opportunity to get a new 
perspective on life. This is also true of our businesses. 
It’s a great time to focus on the ideas we planned on 
implementing this year and assess where we are with 
those initiatives to determine what areas need our    
attention.  
 

So where are you with your business technology? Is there something you have 
been procrastinating or just not sure where you want to take your IT investment 
over the next few months? Well now is the time to consider Cloud Computing. 
Microsoft, Google, Amazon, RackSpace, etc., are all building out huge data    
centers to meet the demand for Cloud based services. 
 

One of the hottest technologies is Office 365. Microsoft has been adding          
additional features and functionality at an alarming pace. Recently they have 
added Yammer and improved Lync – then they announced the addition of 
DocuSign – an e-Signature program that facilitates electronic exchanges of signed 
documents. Microsoft has really put together a great product offering for a very 
low bundled price. If you are not already using Office 365 then you need to take 
a look at this offering. 
 

If you have not yet considered Cloud for your business, NOW is the time!     

During the month of May, we’re offering a FREE Cloud Readiness Assessment 
to any Baltimore Washington Corridor business with 20 or more PCs. At no cost 
or obligation, we’ll come to your office and conduct a complete review of your  
computer network, data, software, hardware and how you work. From there, 
we’ll provide you with insights and helpful answers as to how you could benefit 
from cloud computing. 
 

Give me a call if you are interested in a FREE Cloud Readiness Assessment to 

determine if your business is a good fit for Cloud Computing. You can also visit 

our website today: www.XPERTECHS.com/cloud-readiness-assessment/ 

 

 
 

XPERTECHS Gains Dell  

PartnerDirect Preferred Status 
 

Recently, the XPERTECHS team completed the competencies and 
requirements necessary to qualify as a Dell PartnerDirect Preferred  
partner. This achievement was a team effort, and will allow our staff to 
better service Dell equipment. 
 

At XPERTECHS, we are committed to staying deeply informed about 
industry developments, products and technologies so we can create 
innovative solutions to give our clients a competitive advantage, and 
becoming a PartnerDirect Preferred partner helped propel us another step    
in the right direction.  

http://www.XPERTECHS.com/critical-data-report


  
 

XPERTECHS Webinars 
 

Did you miss an XPERTECHS 
webinar that you were planning   
to attend? Or perhaps you just 
want to learn more about Backup 
& Disaster Recovery, Cloud 
Computing, or Microsoft Office 
365? 

 
Now you can view our monthly 
webinars online for FREE by  
visiting:  
 

www.XPERTECHS.com/webinars  
 

 

 
 

 

Partners & Certifications 
 

As a technology leader, we strive  

to maintain partnerships and 

certifications with many trusted 

companies throughout our industry. 

 

How Much Has Technology  

Changed In The Last 9 Years? 
 

Technology changes faster and faster than ever. Consider how much tech-
nology has changed since this time in 2005, just a few short years ago… 
 

Can You Believe That These Technologies Didn’t Even Exist in 2005? 
 

We lived in a world without smartphones, tablets, e-readers, Facebook,            
in-home WiFi and Netflix. What did we do with all of that extra free time! 

 

 E-readers such as the Kindle and Nook did not exist yet and now 40% of     
consumers own at least one. 

 Smartphones did not exist. Now 62% of consumers have one. 

 Tablets/iPads were nonexistent. Now over 40% of consumers own one. 

 Netflix was merely a service to order DVDs in the mail.  

 We were still connected to a wall since in-home WiFi had yet to arrive. 

 Facebook was a small social networking service on the campus of Harvard. 
 
Dying Technology 
 

In 2005, most consumers owned VCRs and mobile phones. How much longer 
will it be before we only see these items in a museum? 

 

Are These Technologies Here For The Long Haul? 
 

Even with all of the technological advancements, the possession of many of 
these electronic devices has hardly changed: 
 

 Cable TV – Even with streaming services such as Netflix, Hulu and many    
other apps, the percentage of consumers with cable TV has remained exactly 
the same (68%). 

 DVD/Blu-ray Players – Ownership down only 3% over the last 9 years. 

 Desktop Computers – Down only 8% (interestingly, the ownership of laptop 
computers has more than doubled during this period). 

 

What’s New:  

Google Glass 
 
On April 15, Google announced a one-day event 
where anyone who was willing to pay $1,500      

could purchase and try out their newest product, Google Glass.  Google Glass 
is a wearable computer with an optical head-mounted  display (OHMD). Glass  
displays information in a smartphone-like hands-free format. Wearers com-
municate with the Internet via natural language voice commands. 
 

Google provides four prescription frame choices for about $225.00 each. 
Google entered into a partnership with eyewear company Luxottica, owners       
of the Ray-Ban, Oakley, and other brands, to offer additional frame designs. 
 

Google Glass Features: 
 

 Touchpad: A touchpad is located on the side, allowing users to control  

the device by swiping through a timeline-like interface displayed on the 
screen. 

 Camera: Google Glass has the ability to take photos and record HD     
video. 

 Display: The Explorer version of Google Glass uses a Liquid Crystal on 
Silicon (LCoS), field- sequential color and LED illuminated display. 

https://east.exch026.serverdata.net/owa/redir.aspx?C=Ceqs-XKRxUqpChIzUNb5s9f7eBPnC88I5oQiu_eNzuIzDC3_ye--eJmF5d_sNj3Xd_W0bY0xAYQ.&URL=http%3a%2f%2fwww.xpertechs.com%2fview-webinars
http://en.wikipedia.org/wiki/Optical_head-mounted_display
http://en.wikipedia.org/wiki/Smartphone
http://en.wikipedia.org/wiki/Natural_language_processing
http://www.google.com/glass/help/frames/
http://en.wikipedia.org/wiki/Luxottica
http://en.wikipedia.org/wiki/Ray-Ban
http://en.wikipedia.org/wiki/Oakley,_Inc.
http://en.wikipedia.org/wiki/Liquid_Crystal_on_Silicon

